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Rusk/ConairPro products and
tools receive raves at Sundance!

he movies weren't the only big draw at this year’s Sundance Film Festival.
Also heating up snowy Park City, Utah, in January was the exquisite
Conair/Rusk Style Suite at Skylodge Penthouse, where Rusk Master
Designer Naz Kupelian welcomed a parade of cclebs who stopped by while
ding the indie film industry’s popular 10-day launch marathon. Keeping the
Penthouse supplied with Rusk and ConairPro tools and products, Naz personally
he stars so they looked their best for press photos and meet-and-greets.

Naz Kupelian styles Miss Universe, Zuleyka
Rivera, at the Conair/Rusk Skylodge Style
Suite during the Sundance Film Festival,
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Above: How I Met Your
Mother star Josh Radnor
(right), wha'’s writer and
director of the indie film
HappyThankYouMorePiease,
is interviewed at the Conair/
Rusk suite with Malin
Akerman of The Romantics.
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profit organization that facilitates the some style tips from Naz.
development of original storytelling in

film and theater: lts annual festival has
introduced independently produced films
such as Precious, The Blair Witch Project
and Reservoir Dogs. Among this year's
most anticipated movies were low-budget
creeper Buried with Ryan Reynolds, The
Extra Man with Katie Holmes and Kristen
Stewart’s latest, Welcome to the Rileys.

Left: Popular cable-TV host
Ashlan Gorse needed Naz’s
styling wizardry to keep her
beautiful while covering the
festival for E! Entertainment.
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record 40,000 beauty professionals

were on hand for this year’s

International Salon & Spa Expo
(ISSE), held in Long Beach, California, and
hosted by the Professional Beauty Association
(PBA). With attendance up more than 20
percent over last year and a sold-out expo floor
boasting nearly 400 exhibitors, ISSE is quickly
rising to become one of the top professional
salon events on an international level,

The interest proves how much the
industry values “education, networking and
the (»ppurlunity to connect with exciting new
products and services,” says PBA Exccutive
Director Steve Slecper.

To Sleeper’s point, much excitement
currounded the education and products

presented by Rusk and ConairPro.

“Babyliss™ had great stage presence under
the leadership of Creative Team members
Jose Perales and Bee Salas, and powerful stage

presentations from Trov l\’lu.nscy,” says Rusk

Show and Education Director Jim Roberts.

| craftsmanship, optimum performance and specially designed motors.

“The combination of clipper cutting with the
Forfex™ clippers and the texture alterations
of the amazing Babyliss U Styler™ would
boost any stylist's confidence. The launch of
the Babyliss ProTorino™ and Portofing™
dryers was nothing less than breathtaking!
ISSE 2010 was a great launch pad for these
exciting new tools.”

Also introduced at ISSE was Rusk’s new
Deepshine Demi™ ammonia-free hair color
with Advanced Marine Technology and Nano
pigments that impart shine and longevity, The
Rusk Creative'leam, led by Gerard Caruso
and Sherrf Jessee, pre-colored a dozen models
beflore taking the main stage to demonstrate
the hair cutting techniques necessary to achieve
the styles in the Twisted Glam collection

“We had such an enthusiastic audicnce!”
Jessee reports, “One ind ustry authorfty
made the remark, “The hair has never been
so shiny on the Rusk stage!” That's due to the
TM

Deepshine™ color. These are techniques and

looks that are casy 1o embrace.”

Rusk Creative Team members Sherri Jessee, Naz Kupelian, Gerard Caruso
and Maria Guasta (forefront) with their “Twisted Glam” models.
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Business mixed with pleasure at the annual gathering of
Rusk/ConairPro educators and sales associates from all
across North America, in addition to participants from Costa
Rica and as far away as China. The group was greeted with
beautifully crisp weather during the three-day stay at the
Lodges at Deer Valley in Park City, Utah.
After assessing the strong 2008 despite the soft

economy, company execs shared a preview of projects for
2010, including a heavy focus on W8less

tools; Deepshine

Qil, and the Italian line of hair dryers with their unique

While mornings got down to serious business with brainstorming and marketing discussions, afternoons
were devoted to a variety of activities that took advantage of the beautiful setting. The team went tubing
together the first day, while the second afternoon was left free for team members to ski, go on a sleigh ride

or get a massage at a nearby spa. The busy days ended with catered dinners at the lodge or in Park City.
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